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Possible entry points for Open Access journals 

 

 What it is Why useful Examples Key considerations: How to: 
Aggregators Content aggregators 

bundle content from 
multiple publishers and 

sell these bundles to 
libraries. These 
businesses were initially 

launched as subscription 
agents, and later as 
electronic packages of 

licensed materials. Some 
aggregators welcome OA 
content as this allows 
them to offer more 

content at no extra 
charge.  

There are two main advantages 
of having your content 
aggregated: 1) aggregated 

collections attract large volumes 
of traffic at multiple institutions 
globally, increasingly the 

likelihood of your journal 
reaching new audiences, and 2) 
aggregators work on your behalf 

to disseminate your work. 
Most aggregators will include 
your content at no cost to you 
and may even offer you a small 

share of any profit they generate. 

Ebsco, Scirus, Swets (for 
members of ALPSP), 
Questia 

Does your journal meet the 
quality and professional 
standards of the aggregator? 

Does the aggregator require files 
to be supplied in a specific 
format and do you have the 

capabilities of supplying them in 
that format? 

Visit the homepage of the 
aggregator; usually 
information is listed under 

a section for publishers. 
Different aggregators 
have different processes 

for considering journals. 

Indexes Indexes are searchable 
databases that contain 

metadata such as author 
names, journal titles, 
article titles, volume, 

issue, abstracts, etc. for 
multiple journals. In 
addition to their 

usefulness as a search 
tool, they often rank 
content by field in 
various ways (e.g. ISI 

Thomson’s Impact 
Factor). Some indexes 
charge 

Generally one must apply to be 
accepted in indexes, and as such 

when a journal is indexed this 
lends prestige. By ensuring that 
your journal is indexed in key 

indexes for your field, you gain 
both prestige and an additional 
means of making your journal 

visible. 

ISI Web of Knowledge 
(Impact Factor rankings) 

Medline 
PubMed  
Agricola 

ERIC 

Does your journal meet with the 
inclusion criteria? Have you 

thought strategically about 
when to apply? 
OJS offers an export tool for 

PMC. 

You will need to apply for 
indexing based on the 

criteria listed for each 
index. 
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libraries/institutions a 
fee to access them, 
while others are open. 

Generally it does not 
cost anything to have 
your journal indexed. 

Directories These are primarily lists 

that are maintained by 
organizations or groups 
into subject areas. 
Directories may provide 

a link from the entry to 
the journal, but 
generally do not offer 

article level 
searchability. 

Directories usually provide 

readers with search options that 
can make it easier for audiences 
to discover your journal. In some 
cases, directories may also allow 

for searching at the journal level. 

DOAJ 

J-Gate 
 

Does your journal meet the 

profile of the directory? 
Should your URL change, be sure 
to update this with all 
directories that list your journal. 

Contact the organizer of 

the directory and inquire 
about getting your journal 
included. Often the 
criteria for inclusion are 

less demanding than for 
indexing. 

Search engines Online search tools that 
capture information on 

websites worldwide, 
often presenting search 
results in an order that is 

sensitive to the 
geographic location of 
the user. 

Many literature searches begin 
with a search using a search 

engine (usually Google). By using 
good metatags to identify your 
webpages and thinking carefully 

through the content on your site 
to repeat key words, you can help 
your target audience find you. 

Google 
Google Scholar 

 

You might wish to optimalize 
your website to land as high as 

possible in the search engine list 
upon a search. 
With search engines you will 

capture both your target 
audience as well as anyone else 
who happened to use key words 

that lead to you. 

Today Google 
automatically captures 

content without your 
needing to actively 
request this. 

Metadata 

harvesters 

Tools that collect 

available metadata and 
such that it can be 
aggregated into a single 

searchable database.  

As the use of such harvesters 

grows, search in these by 
researchers will also grow. 

OISter Your meta data must comply 

with the standards used by the 
harvester. 

Generally you need to 

take no specific action, 
though you may wish to 
actively seek inclusion in 

specific harvesters. If your 
Journal is in DOAJ, it may 
be harvested 

automatically by other 
services. 

Library 
collections 

Libraries maintain their 
own electronic (virtual) 

collections in addition to 
the licenses they 
purchase from 
publishers and 

aggregators. 

Many researchers are unaware of 
when they search in their own 

library’s collection or that of an 
aggregator’s gateway that the 
library has subscribed to. It is 
useful to be available in the 

collection to be found. 

 It might take time to track down 
the acquisitions managers at 

different libraries. 

Contact library 
acquisitions manager at 

individual libraries. Your 
own institutional librarian 
might be able to provide 
support in contacting 

other libraries. 
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Databases Databases, like indexes, 

collect metadata from 
journals and list these. 

Unlike indexes, however, 
databases do not rank 
journals or provide other 

types of similar statistics. 

Databases are searchable and 
used primarily by researchers 
who are your target audience. 

Scopus, DOAJ, J-Gate Ensure that you  meet with the 
quality criteria of the database. 

You must actively 
approach databases to be 
included. Usually some 

quality criteria must be 
met with. 

Data-mining 
tools 

Though still at an early 
stage, data-mining tools 
search the web for texts 
– or search texts 

included in their own 
database – and extract 
data and information to 

provide more 
sophisticated search 
results to users. 

When your content is mined for a 
user of a data-mining tool, there 
is a high chance that it is useful 
for the researcher and thus a 

greater chance that it will be 
cited. 

String, Knewco, Concept 
Web,  
Many examples are 
available at this blog: 

http://datamining.ty
pepad.com/  

Primarily being developed in the 
biological and medical sciences 
at present. 
Data-mining is supported by the 

use of licensing that allows re-
use by others. 

Though some data-mining 
services will mine your 
content even without 
your knowledge, others 

screen content first, and 
in this case you do need to 
contact them to ensure 

that you qualify for 
inclusion. 
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